S ‘ ? The SEGA SAMMY Group has been steadily restructuring its businesses in response to a variety of management issues.

S | nce M a nagem ent | nteg ratIOn These have included declining earnings from the Pachislot and Pachinko Machine Business segment amid dramatic changes
; : : : in the pachinko and pachislot machine market as well as lower profitability in the Amusement Center Operations and

; 3 ‘ ‘ the Consumer Business segments. In conjunction with these efforts, we have been laying strategic foundations for increasing
Operating income (loss)  %149_1 billion earnings in the future.
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